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ISRAEL

I Over 90% of households

' use Unilever products

35 Brands, 1,500 products
~2,000 employees, 4 Factories




POSITIVE
SOCIAL
IMPACT

DOUBLE
THE
BUSINESS

REDUCE
ENVIRONMENTAL
FOOTPRINT

OUR VISION

TO DOUBLE THE SIZE
OF OUR BUSINESS,
WHILST REDUCING
OUR ENVIRONMENTAL
FOOTPRINT AND
INCREASING OUR
POSITIVE SOCIAL
IMPACT



THE BUSINESS CASE
FOR SUSTAINABILITY

MORE
GROWTH

INSPIRES PEOPLE

COST BENEFITS

MARKET DEVELOPMENT
RISK REDUCTION
SUSTAINABLE INNOVATION
CONSUMER PREFERENCE
CREATES TRUST



UNILEVER

SUSTAINABLE 3 BIG GOALS
LIVING PLAN 9 COMMITMENTS

Spanning social, environmental and economic considerations

IMPROVING HEALTH REDUCING ENHANCING
AND WELL_BE||\|G ENV|RONMENTAL L|VEL|HOODS

IMPACT




USLP PROGRESS 2010-2014

WE'RE MAKING A GLOBAL IMPACT
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Improving Health Reducing Environmental Enhancing
and Well-being Impact Livelihoods
0
397 o 800,000
MILLION
‘ ople hl” "':j"'r mprove reduction in waste associated smallholder farmers ga'”Ed access
ha bltEE:’ 5_”& waens with the disposal of our products to training and support

33 i 37% 5%

of our portfolio met of agricultural
the highest nutritional reduction in CO. raw materials

standards in 2014 from energy since sustainably
2008 sourced



IMPROVING
NUTRITION

IN ISRAEL
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IMPROVING HEALTH &
WELL-BEING IN ISRAEL
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REDUCING ENVIRONMENTAL IMPACT IN ISRAEL
TARGETS | KPI'S | PROJECTS
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ECO-EFFICIENCY PROGRESS IN
ISRAEL 2008-2014
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THERE'S NEVER BEE
A BETTER TIME

TO CREATEWS

A BRIGHTERFUTURE \
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SUSTAINABLE
LIVING PLAN




